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In the realm of intellectual property, one might not immediately associate spiritual movements with 
trademarks and intellectual property rights. The concept of intellectual property protection generally rests on 
the principle of securing commercial and business rights of people. However, there exists a fascinating 
convergence where spiritual ideologies evolve into recognizable brands, sometimes leading to complex legal 
implications. One notable example of this phenomenon is the International Society for Krishna Consciousness 
(ISKCON), which has transformed from a spiritual movement into a well-known trademark. 
 
Traditionally, trademarks are symbols, names, or expressions that distinguish goods or services of one entity 
from those of others1. They serve as identifiers of origin, enabling consumers to recognize and differentiate 
products or services in the marketplace whereas a well-known trademark2, is one that enjoys a high level of 
recognition among the public, transcending its original goods or services. Such trademarks are afforded 
broader protection and are recognized as valuable assets deserving of special legal consideration. However, 
the concept of a spiritual movement transitioning into a trademark followed by being a well-known Trademark 
may seem unconventional.  
 
The Intersection of Spirituality and Brand Names: The Case of ISKCON: 
 
ISKCON, founded in 1966 by A.C. Bhaktivedanta Swami Prabhupada, began as a movement aimed at 
promoting the teachings of Bhagavad Gita and the worship of Lord Krishna. Over time, ISKCON expanded 
globally, establishing temples, publishing literature, and engaging in various philanthropic activities. As 
ISKCON gained recognition and a following from seekers and believers, its name and associated symbols 
became synonymous with the movement itself. This evolution laid the groundwork for ISKCON to acquire 
trademark protection for its name, logo, and other identifying elements. The journey of ISKCON from a 
spiritual movement to a well-known trademark underscores the complexities of intellectual property law in 
the modern world. The transformation of ISKCON into a well-known trademark signifies more than just 
branding; it reflects the enduring impact and influence of the movement followed by the brand protection at 
regular intervals. Unauthorized use of ISKCON’s name or symbols could constitute trademark infringement, 
leading to legal repercussions for infringing parties and ISKCON has being extremely vigilant about its IP 
Protection. 
 
Here's an overview of two significant legal disputes evidencing ISKCON’s vigilant IP Protection: 
 

1. ISKCON vs. ISKCON Apparel Pvt. Ltd.3 (now Alcis Sports Pvt. Ltd.): ISKCON discovered that 
ISKCON Apparel Pvt. Ltd. was using the ISKCON trademark without authorization. Despite receiving 
cease-and-desist notices, the company persisted in using the ISKCON trademark prominently for their 
products. To evade legal repercussions, they changed their company name to Alcis Sports Pvt. Ltd. 
However, they maintained the phrase “previously known as ISKCON Apparel Pvt. Ltd.” on their 
websites, indicating continued association with the ISKCON trademark. Moreover, they continued to 
use the ISKCON trademark prominently in all their products. Aggrieved ISKCON once again reached 
out4 to the Court. The Bombay High Court upheld ISKCON’s claim, emphasizing the need to protect 

 
1 Section 2(1)(zb) of the Trade Marks Act, 1999. 
2 Section 2(1)(zg) of the Trade Marks Act, 1999 
3 International Society for Krishna Consciousness (ISKCON) v. ISKCON Apparel Pvt. Ltd. & Anr., (2020) SCC Online Bom 729. 
 



 

 

well-established trademarks from unauthorized use that could tarnish their distinctiveness. The 
Bombay High Court also recognised ISKCON as a well-known Trademark too. 
 

2. ISKCON vs. J.P. Infrastructure Pvt. Ltd.5 (Iscon Mega Mall case): ISKCON sued J.P. 
Infrastructure Pvt. Ltd. for constructing Iscon Mega Mall near the ISKCON temple premises. ISKCON 
Trust alleged trademark infringement, as the mall’s name and logo bore striking similarities to the 
ISKCON trademark, potentially leading to public confusion regarding affiliation with ISKCON. The 
Trust argued that the realty firm’s use of its trademark misrepresented its association with ISKCON, 
harming ISKCON’s reputation. Seeking an interim stay order, ISKCON asserted that the realty firm’s 
actions were damaging its reputation and goodwill. ISKCON’s stance emphasized the importance of 
protecting its trademark and preventing unauthorized use that could dilute its distinctiveness and 
mislead the public. 

 
These legal battles illustrate ISKCON’s commitment to safeguard its brand identity and reputation from 
infringement and misrepresentation. By asserting its trademark rights and pursuing legal remedies, ISKCON 
reinforces the significance of protecting spiritual movements’ intellectual property in the commercial realm. 
 
Upholding Spiritual Traditions in the Legal Arena: 
 
The evolution of ISKCON into a well-known trademark exemplifies the intersection of spirituality and 
branding in the contemporary world. It serves as a compelling case study for examining the legal and cultural 
implications of spiritual movements transcending their traditional roles to become recognized brands. As the 
boundaries between spirituality and commerce blur, navigating the complexities of trademark law in this 
context becomes increasingly vital. 
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5 International Society for Krishna Consciousness (Iskcon) v. J P Infrastructure Pvt Ltd, C/Ao/26/2021. 
 


